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<Attachment> 

■NEW SHOP LIST 

   

 

Dec〜
Feb Mar Apr May

5F ①  DEVIALET DEVIALETLtd. Lifestyle Largest in the world Flagship Store Middle of
Apr

②  Gente di Mare Toyoda Trading Co. Fashion(Ladies、Men's)、Bag＆Shoes、
Others(Fashion Goods)、Lifestyle Relocation、Renewal － 2/26

③  Vince Coronet Co. Fashion(Ladies、Men's) Largest class in the city
Limited time － 3/3

④  UNITED NUDE UNITED NUDE JAPAN Fashion(Ladies)、Bag＆Shoes、
Others(Fashion Goods) First in Ginza area － 3/7

⑤  Pasand by ne Quittez pas Lucifer Research Ltd. Fashion(Ladies)、Jewelry＆Watch、
Bag＆Shoes、Others(Fashion Goods) First in Ginza area － 2/26

⑥  robélite & CO. robeliteLtd. Fashion(Ladies)、Jewelry、
Bag＆Shoes、Others(Fashion Goods)、Lifestyle First in Ginza area Flagship Store

⑦  THE ROW The Row JapanLtd. Fashion(Ladies)、Bag＆Shoes － － 3/3

⑧  Rick Owens East Land Co. Fashion(Ladies、Men's) ー ー 3/20

⑨  Off-White c/o Virgil Abloh™ East Land Co. Fashion(Men's)、Jewelry＆Watch、
Bag＆Shoess、Others(Fashion Goods) ー ー 4/12

⑩  SERAPIAN Richemont Japan Ltd. Bag＆Shoes Japan's largest class ー 3/3

⑪  HOORSENBUHS SAZABY LEAGUE Co. Fashion(Ladies、Men's)、Jewelry＆Watch、
Bag＆Shoes、Others(Fashion Goods) Japan's largest class Flagship Store 3/5

⑫  FUEGUIA 1833 Ginza  BIKOHSHA Co. Lifestyle、Beauty(Service)、
Others(Fragrance)

Japan's largest class
First in Ginza area ー 4/9

⑬  Frank&Eileen SAZABY LEAGUE Co. Fashion(Ladies、Men's） Limited time ー 4/1

⑭  Patou Gruppotanaka Co. Fashion(Ladies)、Bag＆Shoes ー ー 3/6

⑮  GUCCI Watch ＆ Jewelry Kering Japan Co. Jewelry＆Watch － ー 4/12

⑯  Gianvito Rossi GGR JAPANLtd. Bag＆Shoes － ー 2/18

⑰  CLERGERIE Blue Bell Japan Ltd. Shoes First in Japan － 2/3

⑱  dunhill GINZA Concept Store Richemont Japan Ltd. Fashion(Men's) － ー 4/1

⑲  ACQUA DI PARMA T. KAWABE & CO., LTD. Lifestyle、　Beauty(Cosmetic) First in Japan(Japan's largest class） Flagship Store 4/12

⑳  JILL STUART Beauty & PARTY KOSE Ltd. Beauty(Cosmetic) Renewal － 1/30

㉑  La Boutique Guerlain Guerlain Ltd. Beauty(Cosmetic、Service) First in Japan Flagship Store 4/12

㉒  ReFa MTG Co. Beauty(Cosmetic、Service) Relocation、Renewal － 2/26

㉓  ＠LIFE MTG Co. Lifestyle Limited time － 3/1

㉔  MARY COHR  Beauty Contents Factory Co. Beauty(Cosmetic、Service) First in Ginza area － Pre
3/5

General
4/1

㉕  AXXZIA AXXZIA　Co. Beauty(Cosmetic、Service) First in Japan Flagship Store 3/22

㉖  ARTISTIC&CO. ARTISTIC&CO. GLOBAL Beauty(Cosmetic) ー Flagship Store 2/19

㉗  VITAE Trinity　Co. Beauty(Service） First in Ginza area － 4/10

㉘  patisserie GIN NO MORI Ginnomori Corporation Foods First in Tokyo、Renewal Flagship Store 4/29

㉙  Bio c' Bon Bio c' Bon Japon Ltd. Foods First in Ginza area － 4/29

㉚  Cocolo Kitchen KYOTO COCOLOLtd. Foods First in Tokyo － 2/11

㉛  Enakurikobo RYOUHEIDO Ryoheido Co. Foods First in Tokyo、
Relocation、Renewal － 3/3

㉜  GINZA BASHODO FOOD QUESTLtd. Foods First in Ginza area、Renewal － 2/1

㉝  Signifiant Signifié + plus Pacificyoko Ltd. Foods First in Ginza area New model End of
Apr

㉞  jiyugaoka kageyamaro Jiyugaokakageyamaro　Co. Eat-in(Chinese cuisine) First in Ginza area New model End of
Apr

㉟  Jule’s Whisky Collection Kazokukeiei　Co. Foods(Whiskey store) － New model 4/29

㊱  Hotel Chocolat Hotel chocolat Co Foods First in Ginza area － 12/24

㊲  ARNAUD LARHER PARIS Sugar LifeLtd. Foods First in Ginza area － 4/29

㊳  TOKYO MACAPRESSO In Style Japan Co. Foods、Eat-in(Cafe) First in Ginza area － 4/29

㊴  kakuouzan fruit daifuku benzaiten Benzaiten Ltd. Foods － － 4/29

Undecided
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③ Vince （4F） 

Vince, a luxury lifestyle brand from LA, is now available in Ginza. 

 

Vince was established in LA in 2002. The brand's collections are neutral and bring 

out the best in the wearer, using luxurious fabrication and innovative technology to 

create ethereal, functional, and sophisticated designs. Vince is known for its 

exquisite cashmere, comfortable cotton, and beautiful, flowing silk, and has evolved 

into a global brand loved not only in Japan but around the world. 

 

 

【C a t e g o r y】 Fashion (Women’s, Men’s) 

【Store opening status】 Largest in Tokyo: Limited time 

【Business Type】 － 

【Opening Date】 March 3rd (Scheduled） 

④ UNITED NUDE （4F） 

The first UNITED NUDE store to open in the Ginza area, with a new store 

concept by designer Rem D. Koolhaas. 

This is the fourth directly operated UNITED NUDE store by Dutch designer and 

architect Rem D. Koolhaas. This new concept store offers shoes in a wide variety 

of models and colors, designed with the unique ideas of an architect. 

 

 

 

【C a t e g o r y】 Fashion (Women’s), Bags & Shoes,  

Other fashion goods 

【Store opening status】 First in Ginza area 

【Business Type】 － 

【Opening Date】 March 7th 

⑤ Pasand by ne Quittez pas （4F） 

ne Quittez pas lifestyle store, Pasand, is a space where you're sure to find your 

next favorite items, combining Indian craftsmanship with modern design. 

"Passand" is a lifestyle shop curated by "ne Quittez pas". All items are created by 

detailed Indian craftmanship with modernized design. In “Pasand”, meaning 

"favorite" in Hindi language, clothes from “ne Quittez pas” and jewelries from 

“UPALA” will line up. Inspired from MAHARANI’s (Indian queen) beloved 

jewelry, “UPALA” is redesigned into modern shapes. Sourced from all over India, 

broad variety of items will be sold at the store. In “Pasand by ne Quittez pas”, your 

“favourite” will sure be found.  

【C a t e g o r y】 Fashion (Women’s), Jewelry & Watches, 

Bags & Shoes, Other fashion goods 

【Store opening status】 First in Ginza area 

【Business Type】 － 

【Opening Date】 February 26th 

⑥ robélite & CO. （4F） 

A wardrobe for women who live beautifully. 

We produce clothes that accompany the lifestyles of select people. 

Pursuing the five senses of beauty: appearance, feeling, comfort, harmony, and 

happiness, we produce clothes that accompany the lifestyles of select people.  

We are committed to using only the best materials from Japan and abroad, making 

the most of Japanese sewing techniques, and working toward zero waste. We also 

support single mothers and children, with clothing and education, and are working 

to increase the value of wearing clothes. 

 

【C a t e g o r y】 Fashion (Women’s), Jewelry,  

Bags & Shoes, Other fashion goods 

【Store opening status】 First in Ginza area 

【Business Type】 Flagship Store 

【Opening Date】 To be confirmed 

①  DEVIALET （5F） 

Experience the world's finest quality sound, the only brand recognized by the 

Opéra de Paris, in an elegant boutique with a luxurious atmosphere. 

DEVIALET constantly pursues the latest, greatest acoustic experiences, whereby it 

has won numerous awards and partnership with the Opéra de Paris. Its quality has 

attracted a following among famous international artists. The DEVIALET boutique 

hosts various events, from listening to experiencing. The expert concierge will 

propose an exceptional lifestyle. 

 

【C a t e g o r y】 Lifestyle 

【Store opening status】 Largest in the world 

【Business Type】 Flagship Store 

【Opening Date】 Mid-April 

② Gente di Mare （4F） 

Women's and men's lifestyle clothing store that expresses the modern 

European style of luxury, nature and relaxation. 

A lifestyle store that expresses a modern European style that is luxurious and 

natural with a relaxed feel. The shop offers a wide range of high quality and 

comfortable products for women and men, including clothing, shoes, accessories, 

and household goods carefully selected from Italy and other European countries. 

 

 

【C a t e g o r y】 Fashion (Women’s, Men’s), Bags & Shoes,  

Other fashion goods, Lifestyle 

【Store opening status】 Relocation, Renewal 

【Business Type】 － 

【Opening Date】 February 26th 
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⑦ THE ROW （3F） 

Full lineup and largest variety of accessories in Japan. 

THE ROW, on the 3rd floor of GINZA SIX, will offer an unprecedented lineup of 

bags and shoe accessories, new ready-to-wear, and soft accessories. 

 

 

【C a t e g o r y】 Fashion (Women’s), Bags & Shoes 

【Store opening status】 － 

【Business Type】 － 

【Opening Date】 March 3rd 

⑧ Rick Owens （3F） 

Rick Owens launched his own collection in Los Angeles in 1994, debuted in New 

York in A/W 2002 and moved to Paris in A/W 2003. In 2006, he was selected as a 

guest designer at Pitti Immagine Uomo and presented his first men's runway show. 

He has won numerous awards, and in 2019, was awarded Men's Wear Designer of 

the Year by the Council of Fashion Designers of America (CFDA). He also designs 

furniture and jewelry. 

 

【C a t e g o r y】 Fashion (Men’s, Women’s） 

【Store opening status】 － 

【Business Type】 － 

【Opening Date】 March 20th (Scheduled） 

⑨ Off-White c/o Virgil Abloh™ （3F） 

Virgil Abloh skillfully captures reality and conveys the culture and vision of 

the present. 

Off-White™, founded in 2013, is a concept that defines the gray area between 

black and white, culture and vision. In addition to its men's and women's 

collections, it also produces objects, furniture, and printed materials to 

communicate the culture and vision of the present. Creative director Virgil Abloh 

creates collections that embed a story through creative methods in clothing with 

an identity through proportion, unique use of materials, and playful graphic 

design. 

【C a t e g o r y】 Fashion (Men’s), Jewelry & Watches, Bags & Shoes,  

Other fashion goods 

【Store opening status】 － 

【Business Type】 － 

【Opening Date】 April 12th 

⑩ SERAPIAN (3F) 

Presenting a wide variety of leather items, from bags to small accessories. 

 

SERAPIAN is a true Made in Italy brand that uses the highest quality leather and 

completes all processes in Italy, from tanning to molding. Serapian's products are 

made with the utmost care and attention to detail by skilled craftsmen, and are 

popular in Milan and around the world. In store, you can experience the brand's 

world view through the Mosaico Wall, made of 1,000 colorful leather pieces. 

 

【C a t e g o r y】 Bags & Shoes 

【Store opening status】 Largest in Japan 

【Business Type】 － 

【Opening Date】 March 3rd (Scheduled) 

 

⑪ HOORSENBUHS（3F） 

Fine jewelry brand from California. 

 

Hoorsenbuhs is an American fine jewelry house and lifestyle brand based in Los 

Angeles. Founder and creative chief Robert G. Keith, a former photographer, 

established Hoorsenbuhs in 2005. Despite having no formal training in jewelry 

design, he has created a special piece, the gold tri-link ring. Since his debut 10 years 

ago, his handcrafted rings, bracelets, and open-link chains, made by artisans with 

meticulous care, have featured in magazines worldwide, and been praised as a 

revolutionary yet timeless lifestyle brand. 

【C a t e g o r y】 Fashion (Women’s, Men’s), Jewelry & Watches,  

Bags & Shoes, Others fashion goods 

【Store opening status】 Largest in Japan 

【Business Type】 Flagship Store 

【Opening Date】 March 5th 

⑫ FUEGUIA 1833 Ginza（3F） 

Find the beauty of discovering yourself. 

 

Spend time to explore and touch the true meaning of the meticulously curated 

possibilities. The archway leads to a home where identity is nurtured. 

The source of inspiration is Argentina, where founder Julian Bedel was born and 

grew up. FUEGUIA 1833 is an experience leading to realization of one's identity. 

The concept is a house where visitors take time to explore their true, undiscovered 

selves. 

 

【C a t e g o r y】 Lifestyle, Beauty (Service), Others (Fragrances) 

【Store opening status】 Largest in Japan (First in Ginza area) 

【Business Type】 － 

【Opening Date】 April 9th 
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⑬ Frank & Eileen （3F） 

Shirt brand by Audrey McLaughlin, launched in Los Angeles in 2009. 

 

After finding an old Italian fabric sample, Audrey McLaughlin started making 

shirts using fabrics from an Italian manufacturer with over 140 years’ history. The 

shirts, in a wide variety of colors and patterns, are known for their comfort created 

by washing high quality materials. Their unique beautiful silhouette is created by 

considering human structure and movement from the perspective of a designer who 

studied engineering. In celebration of the limited time shop, we will offer a limited 

number of special shirts with clover embroidery. 

【C a t e g o r y】 Fashion (Women’s, Men’s) 

【Store opening status】 Limited time 

【Business Type】 － 

【Opening Date】 April 1st 

⑭ Patou （3F） 

The first store to bring the world of Patou to GINZA SIX. 

 

Jean Patou, a Parisian brand born in 1914 that fascinated women all over the world, 

has been revived as Patou. Jean Patou—Sleeping Beauty was awakened by Guillaume 

Henry, a talented and popular French designer who has worked for many popular 

fashion houses. Discover this beautiful collection of French chic.  

 

 

 

 

【C a t e g o r y】 Fashion (Women’s), Bags & Shoes 

【Store opening status】 － 

【Business Type】 － 

【Opening Date】 March 6th 

⑮ GUCCI Watch & Jewelry （2F） 

The GUCCI perspective fascinates all. 

 

Founded in Florence in 1921, Gucci is a world-leading luxury brand with a reputation 

for creativity, innovation, and traditional Italian craftsmanship. Gucci offers an 

unparalleled selection of watches and jewelry that combine iconic motifs, contemporary 

details, and fine materials, in a setting marked by creative expression. 

 

 

【C a t e g o r y】 Jewelry & Watches 

【Store opening status】 － 

【Business Type】 － 

【Opening Date】 April 12th 

 

 

⑯ Gianvito Rossi （2F） 

Focusing on traditional handmade, the brand's unique designs make full use of 

technology and sensitivity. 

 

Born in San Mauro Pascoli, Italy's most famous shoemaking district, the brand has 

remained faithful to the traditions, craftsmanship and know-how nurtured over 

generations. Today, more than 60 steps are still required to create a single pair of 

classic pumps. Gianvito Rossi's shoes have led the trendy return to elegance, 

sensuality and timeless style. His sophisticated designs, which are both understated 

and sexy, have attracted women all over the world. 

 

【C a t e g o r y】 Bags & Shoes 

【Store opening status】 － 

【Business Type】 － 

【Opening Date】 February 18th 

⑰ CLERGERIE （2F） 

Clergerie has fans all over the world for its high quality, design with a strong 

presence, and functional comfort. 

The French brand was founded by Robert Clergerie in 1981. In September 2017, 

David Tourniaire-Beauciel, who has worked on shoes for Maison Margiela, Chloé, 

Balenciaga and many other fashion houses, was appointed as creative director and 

continues to evolve with innovative manufacturing while respecting the tradition of 

flats and wedge soles. 

【C a t e g o r y】 Shoes 

【Store opening status】 First in Japan 

【Business Type】 － 

【Opening Date】 February 3rd 

 

⑱ Dunhill GINZA Concept Store （2F） 

A concept store reflecting the "now" of Dunhill. 

 

The opening of the concept store resonates with the brand concept of tradition and 

innovation, and duality of Dunhill and Ginza, which has been constantly changing 

to capture the trends of each era and is in tune with the times while respecting 

tradition. This concept store features limited time items as well as the latest runway 

looks and ready-to-wear. It was designed by a London-based team under the 

supervision of Chief Creative Officer Mark Weston to reflect the "now" of Dunhill. 

【C a t e g o r y】 Fashion (Men’s) 

【Store opening status】 － 

【Business Type】 － 

【Opening Date】 April 1st 
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⑲ ACQUA DI PARMA （B1F） 

Lifestyle and fragrance brand symbolizing Italian elegance. 

In 1916, the eau de cologne "Colonia" was born in a small workshop in Parma, 

Italy. The brand is characterized by the reliable quality of its carefully selected 

fragrances and the true craftsmanship of its products, which are all handmade by 

Italian artisans. At our first boutique in Japan, please experience a unique and 

sophisticated lifestyle that transcends a fragrance brand. 

 

 

【C a t e g o r y】 Lifestyle, Beauty (Cosmetics） 

【Store opening status】 First in Japan (Largest in Japan) 

【Business Type】 Flagship Store 

【Opening Date】 April 12th 

⑳ JILL STUART Beauty & PARTY （B1F） 

A new lineup of products joins the existing range: "We want you to feel the sweet 

happiness of wearing the life force and fragrance hidden in the flowers." 

Based on the concept of party, a magic word that lifts a woman's spirits, we have 

gathered items perfect for gift-giving to your loved ones even in your ordinary life. 

Flora Notis JILLSTUART has been added to the collection. "We want you to feel 

the sweet happiness of wearing the life force and fragrance hidden in flowers." This 

wish creates another Jill Stuart story, blooming with a sensual charm. 

 

【C a t e g o r y】 Beauty (Cosmetics） 

【Store opening status】 Renewal 

【Business Type】 － 

【Opening Date】 January 30th 

㉑ La Boutique Guerlain （B1F） 

Japan’s first ultimate boutique where you can experience everything 

Guerlain . 

  

La Boutique Guerlain is the embodiment of everything Guerlain—offering a range 

of products not available at other stores, as well as limited edition and pre-release 

products, and a full range of services such as engraving, gift-wrapping and 

consultation. This is a store where you can experience proposals and services 

tailored to diverse lifestyles. 

【C a t e g o r y】 Beauty (Cosmetics, Services） 

【Store opening status】 First in Japan (Largest in Japan) 

【Business Type】 Flagship Store 

【Opening Date】 April 12th 

 

㉒ ReFa （B1F） 

ReFa delivers total beauty with a wide range of innovative beauty equipment 

and cosmetics, including beauty rollers. 

Based on the vision of liberating beauty, ReFa is a brand proposing new beauty habits 

unconstrained by existing frameworks. ReFa will expand the possibilities of beauty 

by discovering the joy of beauty beyond time, place, and even gender. We are 

developing products to bring out a person's natural vitality and vitality, with a focus 

on items born from the concept of UNITED BEAUTY that combines beauty 

equipment and cosmetic technology. 

【C a t e g o r y】 Beauty (Cosmetics, Services） 

【Store opening status】 Relocation, Renewal 

【Business Type】 － 

【Opening Date】 February 26th 

 

㉓ ＠LIFE （B1F） 

We continue to innovate the safety, hygiene, and environment that everyone 

desires in daily life with beauty and technology, to deliver unprecedented joy. 

This is a store specializing in hygiene products, mainly the sanitizing spray e-3X, 

which was developed to provide a safe and secure daily life in the midst of the Corona 

pandemic. This is the first time for the @LIFE brand to open a store in GINZA SIX, 

selling not only e-3X but also disinfectant gel and other products. 

 

 

 

【C a t e g o r y】 Lifestyle 

【Store opening status】 Limited time 

【Business Type】 － 

【Opening Date】 March 1st (Scheduled） 

 

㉔ MARY COHR （B1F） 

A long-established aesthetic brand born in Paris, France. 

Mary Cohr is a brand with the largest share of sales in the aesthetic market in 

France, the birthplace of aesthetics (Note: including group company sales). 

We offer a unique Mary Cohr course that transcends the concept of aesthetics by 

combining innovative machines with French hand techniques. All of the aesthetic 

treatment rooms in the GINZA SIX store are private. You can enjoy authentic 

French aesthetics while relaxing your body and mind in a private space. 

 

【C a t e g o r y】 Beauty (Cosmetics, Services) 

【Store opening status】 First in Ginza area 

【Business Type】 － 

【Opening Date】 April 1st (March 5th pre-open） 
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㉕ AXXZIA (B1F) 

A skincare brand presenting Asian beauty from Japan to the world. 

AXXZIA was named from XX (female chromosomes) combined with ASIA 

(=AZIA) to express the desire to present Asian beauty from Japan to the world. The 

GINZA SIX store will offer a product line centered on AXXZIA Beauty Eyes, a series 

of eye care products born from aesthetic treatments. Eye care demonstrations using 

specialized equipment and cosmetics will be offered, in addition to touch-and-try 

based counseling sales. 

 

【C a t e g o r y】 Beauty (Cosmetics, Services) 

【Store opening status】 First in Japan 

【Business Type】 Flagship Store 

【Opening Date】 March 22nd 

 

㉖ ARTISTIC&CO. （B1F） 

BORN to be NATURAL 

Make yourself more beautiful as you are. 

We want you to feel that you are beautiful just the way you are. We are committed to 

caring for your skin and using the most advanced technology. We bring out more than 

we add. Polishing rather than decorating. Because we are convinced beauty is found 

within you. 

 

 

 

【C a t e g o r y】 Beauty (Cosmetics) 

【Store opening status】 － 

【Business Type】 Flagship Store 

【Opening Date】 February 19th 

 

㉗VITAE （B1F） 

The absolute golden ratio of beauty from ancient Greece, 1:1.6, will make your 

eyes look incredibly beautiful and delicate from any angle. 

This is a beauty concept salon for mature women with Vitae—the power to live, 

for a new era. Our skilled eye designers propose a cautious approach to draw out 

each person's potential beauty, based on their eye shape, facial features, age, 

makeup, hairstyle, and lifestyle. The best treatment for hair growth and the health 

of your natural eyelashes is offered, giving you eyelash extensions to last a lifetime. 

The result is beautiful eyes and added confidence. 

【C a t e g o r y】 Beauty (Services） 

【Store opening status】 First in Ginza area 

【Business Type】 － 

【Opening Date】 April 10th (Scheduled） 

 

㉘ patisserie GIN NO MORI （B2F） 

Enjoy blessings of the forest only found here. 

 

The breeze and scent of the forest, the fruits and nuts of the season—the forest has power 

to heal people. Our patisserie carefully creates baked sweets and confitures, one by one, 

with the desire to deliver the blessings of the forest through confectionaries. In a deep 

blue forest with silver trees, two squirrel pastry chefs gather wisdom from around the 

world to create luxurious confectionaries. 

 

【C a t e g o r y】 Foods 

【Store opening status】 First in Tokyo, Renewal 

【Business Type】 Flagship Store 

【Opening Date】 April 29th (Scheduled） 

 

 

㉙ Bio c' Bon （B2F） 

An organic lifestyle supermarket from Paris that offers a wide range of 

products to bring the organic to everyday life. 

With over 140 stores in Europe, Bio c' Bon is popular for its fresh produce and 

selection of products for daily use. They stock organic vegetables, popular plant-

based milk "Isola Bio," and other directly imported goods as well as a wide variety 

of items such as dried fruits, nuts, and granola sold by weight. Enjoy shopping as 

if you were in Paris.  

【C a t e g o r y】 Foods 

【Store opening status】 First in Ginza area 

【Business Type】 － 

【Opening Date】 April 29th (Scheduled) 

 

㉚ Cocolo Kitchen KYOTO （B2F） 

Organic nut and granola specialty store from Kyoto. Carefully selected 

ingredients to cleanse your body from the inside. 

LOVE ORGANIC! Cocolo Kitchen is a nut and granola specialty store that focuses 

on organic ingredients. Nuts and granola are a health and beauty food, and Cocolo 

Kitchen carefully selects each ingredient to make you feel beautiful and healthy 

from the inside out. Their signature product, "Kyoto Nuts", combines almonds and 

other organic nuts with other ingredients. Enjoy the taste of nuts with Kyoto flair. 

【C a t e g o r y】 Foods 

【Store opening status】 First in Tokyo 

【Business Type】 ― 

【Opening Date】 February 11th 
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㉟ Jule’s Whisky Collection（B2F） 

We have a wide range of whisky products for beginners and connoisseurs to 

enjoy. 

 

Jule (the store mascot) is a whisky enthusiast who explores distilleries in Japan and 

abroad, collecting precious whisky from around the world. He shares some of his 

vast collection with customers and introduces them to whisky’s charm. There is 

also a tasting zone where you can try before you buy. 

【C a t e g o r y】 Foods (Whisky Store） 

【Store opening status】 － 

【Business Type】 New Model 

【Opening Date】 April 29th (Scheduled） 

 

㉛ Enakurikobo RYOUHEIDO （B2F） 

Wagashi are traditional Japanese sweets. A highlight is chestnut wagashi 

including kuri kinton . 

Since 1946, Enakurikobo RYOUHEIDO has handcrafted wagashi that emphasize the 

natural taste of the ingredients. Because they are made by hand, we can offer wagashi 

that allow customers to experience the taste and sense of the season. Our most famous 

product is kuri kinton. Persimmon sweets, kurifuku kaki, are another popular gift. 

 

【C a t e g o r y】 Foods 

【Store opening status】 First in Tokyo, Relocation, Renewal 

【Business Type】 － 

【Opening Date】 March 3rd (Scheduled) 

 

㉜ GINZA BASHODO （B2F） 

Bashodo has made rice cakes for over 150 years, including superb copper 

kettle-boiled warabimochi. 

OSAKA BASHODO, founded in 1868, opens its first Ginza store. BASHODO’s 

years of experience in rice cake confectionery created precious warabimochi that 

elicit a smile from the first bite. At GINZA SIX, enjoy over 150 years of traditional 

confectionery culture, with fresh warabimochi, manju, strawberry daifuku, and 

other seasonal sweets. 

【C a t e g o r y】 Foods 

【Store opening status】 First in Ginza area, Renewal 

【Business Type】 － 

【Opening Date】 February 1st 

 

㉝ Signifiant Signifié + plus （B2F） 

We overturn common notions of bread to bring you a new world of bread and 

a fusion of tastes, based on the concept of food as medicine, while aiming to be 

one of a kind. 

With a focus on the breads made by Katsuei Shiga, a pioneer in low-temperature, 

slow fermentation, as well as wines and fermented confections. We offer a selection 

of delicious foods from around the world, focusing on deliciousness and health.  

 

 

【C a t e g o r y】 Foods 

【Store opening status】 First in Ginza area 

【Business Type】 New Model 

【Opening Date】 End of April 

 

㉞ jiyugaoka kageyamarou （B2F） 

A new restaurant by kageyamarou, of Jiyugaoka, Tokyo, specializing in shark 

fin cuisine and ramen. 

Chef Kenichi Kageyama, whose main restaurant is in Jiyugaoka, Tokyo, has 

created a restaurant that focuses on shark fin cuisine and ramen. He continues to 

pursue great taste: "I aim to provide a memorable taste to encourage diners to 

return.” The GINZA SIX store is the first Kageyama restaurant to focus on shark 

fin. In addition to dine-in, the restaurant also sells bento-boxed meals. 

 

【C a t e g o r y】 Dine-in (Chinese Cuisine） 

【Store opening status】 First in Ginza area 

【Business Type】 New Model 

【Opening Date】 End of April 

 

㊱ Hotel Chocolat （B2F） 

Hotel Chocolat is a British cocoa brand offering a wide variety of high quality 

chocolates. 

Hotel Chocolat is a cocoa brand with over 120 stores and chocolate schools in the 

UK. Hotel Chocolat owns a cacao farm in St. Lucia in the Caribbean, in operation 

since 1745, and in addition to grow cocoa, it operates an eco-hotel and restaurant. 

They offer a wide variety of chocolates made from high quality cocoa, and a cafe 

menu including chocolate drinks and ice cream for dine-in or take-away. This store 

offers a new lifestyle using cocoa. 

【C a t e g o r y】 Foods 

【Store opening status】 First in Ginza area 

【Business Type】 － 

【Opening Date】 Already open 
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*Images are for illustrative purposes only. 

*Please note that details are subject to change. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

㊳ TOKYO MACAPRESSO （B2F） 

One of Japan's leading macaron cafes. 

 

Macapresso is a dessert cafe combining macarons and drinks. With more than 14 

types of macaron, the menu is diverse and differentiated, and new items are released 

each season. In addition to our most popular Frappuccino drink with mini 

macarons, Macapresso also offers a variety of drinks to enjoy with macarons 

 

【C a t e g o r y】 Foods, Dine-in (Cafe） 

【Store opening status】 First in Ginza area 

【Business Type】 － 

【Opening Date】 April 29th (Scheduled) 

 

㊴ kakuouzan fruit daifuku benzaiten （B2F） 

A store specializing in fruit daifuku, using the golden ratio of white bean paste 

and gyuhi to highlight the flavor of the fruit . 

 

benzaiten’s handmade daifuku use seasonal market fruits, sweet white bean paste that 

highlights the fruit’s flavor, and delicate gyuhi wrapping made with high-grade habutae 

flour. Goods are packaged with our unique mochi cutting string to enjoy the beautiful 

cross-section that appears when cut. Whether as a gift for a loved one or as a treat for 

yourself, we hope to delight with our fruit daifuku. 

 

【C a t e g o r y】 Foods 

【Store opening status】 － 

【Business Type】 － 

【Opening Date】 April 29th (Scheduled) 

 

 

㊲ ARNAUD LARHER PARIS （B2F） 

The patisserie of Arnaud Larher, a pastry chef and chocolatier who fascinates 

the world. 

Grand Chef Arnaud Larher is a world-renowned pâtissier and chocolatier who has 

been selected for the highest honors, the M.O.F. and C.C.C. He is known for his 

colorful style that maximizes the quality of the ingredients themselves. The 

impression of each bite is unforgettable and continues to attract people from all 

over the world. In addition to gorgeous fresh sweets, the shop also offers baked 

sweets and chocolates as gifts.  

 

【C a t e g o r y】 Foods 

【Store opening status】 First in Ginza area 

【Business Type】 － 

【Opening Date】 April 29th (Scheduled） 


